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Fln_ﬂ EMUINE bottled Coca-Cola = now sold in @ mew-
é\?- shaped bottle—as per oor fac-zimile illustration
AE] herewith, Customers partial to

that beverage will now r.nil:,' disl.i:ng'ui:h-
this distinctive style botile,
enfed amd therefose cammod Be ased
by any other mamufacturer of any other
kind of bottled carbonated goods. It
will be observed that it is ecasy and
hlﬂﬂgclﬁ hald amd di.i'p:ﬂu the confenti.

lieve this to be & wise move o
the part of the Coca-Cola Company.
Certainly {ar better {or their costomers
and the bosling trade in general than
in claiming an original ownership in the
old, common T-az, bartle 3o long in wse
Mo doubt every Coca-Cala bottler will
welcome this new and distinezive pack-
age a8 an adiditional and safe proleciion
aguinst infringers and would be infring-
We congratalate the Coca-Cola
bramch of the trade and rq::i;i.all,' the
parent company in thus p:rnftrn'n; ihe

concerned,

We

e

rights of all
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Ingenuity, imvention,
and technology have
changed our lives and will
continue (o do so. They also
were changing people’s lives
in the late nineteenth and
early twentieth centuries and
are important elements in
the stores on which this
magazine has focused.

Advertising promotions
for products and businesses
make us aware how crucial
the right visual image—and
often name, logo, and musi-
cal accompaniment—is (o
success, This is nol a new
phenomenon, especially in
the soft drink industry.

The overview on page 3
provides some broad context.
Omn pages 4 and 5, the early
history of the solt drink
industry is reviewed.

Pages 6 and 7 locus on
the Rool Glass Company in
Terre Haute and the Coca-

Coca-Cola's New Bottle.

Ii is pai-

Cola boitle that it designed
and patented.

"Making Glass Bottles,”
on pages B and 9, provides
an introduction to the tech-
nology that made possible a
standard bottle which could
symbolize a product nation-
wide, Because of Indiana’s
extensive natural gas re-
sources, glassmaking was a
major industry in the state;
Indiana also contributed to
advances in lechnology.

The Sanborm map story
on pages 10 and 11 uses an
example of a very valuable
type of historical resource,
The photograph provides a
perspective of the area
covered by the map. As these
pages demonstrale, making
glass bottles was a complex
operalion,

On pages 12 and 13, we
introduce two ways—patents
and trademarks—to protect
the products of
ingenuity and
invention.

“Behind the
Scenes” on page
14 discusses
briefly how this
issue was compiled
and thanks the
pariners who
helped us.

"Selected
Resources” on
page 15 provides a
bibliography of
references used for
Lhis fssue and
additional re-
sources Lo explore
further.

O Cogwrrd inadawo soncal Bursa 1755



In Terre Haute, Indlana,
on April 19, 1994, a crowd
gathered near the site where
the old Root Glass Company
had once stood. The occa-
sion was the dedicalion
ceremony of an Indiana
historical marker entitled,
“Birthplace of the Coca-Cola
Contour Bottle.”

It seemed filling Lo
mark the place where owner,
Chapman Root, and his stafl
designed and created what 1s
now considered to be the
most recognized trademark
in the waorld.

The marker provides
the impetus for the fascinat-
ing story of how the Coca-
Cola Company and Indiana
are linked by the imagina-
tion and hard work of a few
Hoosiers.,

It also leads into
broader issues aboul busi-
ness and society. John
Pemberton, inventor of Coca-
Cola syrup, Asa Candler,
who bought Pemberion out
and became the sole owner
of The Coca-Cola Company,
and Chapman Root, all
sought legal protection of
thetr inventions, designs,
and company logos through
patents and irademarks.

Coca-Cola and other
drink boliling companies
were springing up all over
the United States. By the
year 1900, Americans were
consuming an average of
twelve bottles and glasses of
soda pop per year., By 1980,
Americans were drinking
359 bottles of soda pop a

year!
The Indiana glass

O o e d e s lorl e DS

The Business of Bottles

industry, too, expanded.
Glass manufacturers needed
clean, cheap fuel, and the
state's natural gas felds
provided just that. By 1899,
Indiana was second only to
Pennsylvania in the manu-
facture of glass.

In 1800, the Indiana
glass industry produced a
significant percentage of the
glassware manufactured in
the United States. The
following chari indicates
Indiana's percentage:

Iruelt |ars TLLING
prescripiion bottles 25T
fasks and lkpuor bottles  B0.2%
millk bottles 13.4%
patent medicine baottles 1899
jars for pecking

amd preserving 31.45%
Jelly glasses. pressed

tumblers. amd goblets 357
larmps 10 P9
lamp chimneys 45, 1%
laniermn globes B2.4%

Sources: Phillips, Indlana (n
Transition, 298-%9; Tchudl,
Soda Poppeny, 57-548; India-
napolis Star, November 21,

18945, p. 10

COCA-COLA

hs offcud Inflana hestoncal marker = locace
ol the Tormer Koot C=less Factory, Terre Raute, Indiana

BIRTHPLACE OF THE
BOTTLE

Waorld - Ta 318

1 AC The &L

Somc Torre Haule Phsoe
fParrar Humater: |034), p [A2
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Chapman Root

Chapman Rool came loTerre Haute,
Indiana im 1900 and opened his glass
factory In 1901, As this 1905 character-
lzation shows, Root was quile a success-
ful businessman ten years before the
Coca-Cola bottle was created. He em-
ployed over six hundred people in 1905;
by 1912, his work foree had Increased (o
825 people.

liwas, however, the Coca-Cola bottle
that insured Root's fortune. In his 1916
coniract with Coca-Cola, he was lo re-
celve five cenis per gross (144) of the
bottles made. At his death in 1945, he lefi
an estimated %11 milllon estaie o his
grandson, Chapman Shaw Root.

Sources: Dorothy o). Clark. Hisforically Speaking (Evanssille: Whipporwill PulicatEns,
196 1], 155; Schaeler amnd Batemnoan, “A Bodtle . . .7 Indiassgpolis Star, July 4. 18990, po 7,

M imfirss binkrveen, Sepearmler |17
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Spring Water to Soda Pop

Thr Cocn-Coll Compeny.
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Have you ever drunk an

ice cold soft drink? OF

course, you have. Bul have
you ever wondered how the

sofl drink industry got
siarted?

Since ancient Roman

times, people have believed
that bathing in and drinking

natural spring water could
cure many ailments of the

Fom
¥

Boptles bee pnese were Rarcd-plosm '-11't'|..!- water and

eiher Comos were sokd in the=s bywes of Pottes in the

nineteenth century
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COCA-COLA

i

E

Bely Prowpriegtor, Atlanin, O, ;i

body and mind. Naturally
carbonated springs, in

particular, were popular with

people who thought the
bubbling waters had curing
powers. Such carbonation

occurs when carbon dioxide

gases [ormed in the earth
escape through the spring
waler. These waters were

Early to mid 1800s

Beottled spring waler is sold as
health tenie. Carbonated walar is
bottled, but bottles axplode aasily,

By 1807

I Benjamin Siliman, a Yala Univer-
| sity chamistry prolessor, discovers
i how to dissohve carbon dicaide in
I

the first “soft drinks.”

As early as the late
17005, Americans botiled
spring waters and sold them
as medicinal cures. The
timeline below provides
highlights of the evolution of
the American soft drink
indusiry to 1915, with
emphasis on Coca-Cola,

1888

Aza Candler becomas sola
ownear af Coca-Cola: in 1882
ha forms the Coca-Cola
Company and creales a
franchise boliling system,
which allows others to bottle

ey Fit soft drink,
]

11 11|
1 | 1 Movember 15, 1B8E

I |  Coca-Cola syrup is mixed with
: " : I carbonated waler,
I I " May 1886

Pembarion 1akes Coca-Cola symup
I | | toJacebe’ Pharmaey whars it is
| | | =erved with plain water, from the
T “soda fourtain,”
I | Early 1886
I | Pembadon finally achieves the
faste ha s looking for and names i

|
| I Coca-Cola.
. 1880
I sohn Pembarian, an Allanta
| pharmacist begins experimanting
I with flevered syrups, using a brass

ketila, ladles, measuring cups, and
: apolhacary scales (n his backyard,
By 1876

Charles E. Hires, a Philadelphia
pharmacisi, creates Hires Root

Baar.
St F ermber non
iy hed for and
recewed & patent on
this Label n 1857

B Cigwyraghd Inckare) Finioncal Donsas 1S



Earliest Coca-Cola Bottling
Companies in Indiana

:L_' ! = | [ ] 1“5
i South Bend

1913 @
: Farl Wayne

1807 @
Loganspon
» 1915
[ Marion
[ igi5 ¢ _191E@

Elwood 1904 %
Frankfort Unian City

Samples of Coca-Cols boreles from W5 chrough 1996 & 1603
| 1816@ Indiafapolis
| Gresncastls
J w1904
| Terre Hauta it
4 1816 @
Bloominglon | Columbus

1903

1881 : o & 1904 s
Wiliam Paintsr imvants the "orown’ First Indiana Coca-Cola _ f Washingten
R Battling Company opans in :
A ; f
cap —which is still used—and Indianapolis. @ 1811
ru‘ululml:u the boltling indusin ey Jasper
I 2 aneyil
M | R - | 8-
I I I I I T 1 - T
11 1o [ |
Aot Glass Company i formed
11
I i | in Terre Hawta, Indiana I 1
I I 1688 | 1BG0s-1916
rhin F. Thomas an § ca-Cola BE are & arant
I Banjamin F. Th d Josaph i Caca-Cola boitl Il ditf
| B. Whilehead of Chattanoaga, depending upan which company is
I | Tennesses are lirst large-scals | the bottler. Many imitations of
| I bottlers, recaiving rights to sell I Caca-Cola are on the market.
I 1 vty of Miasiaiopt New 1913
| d Coca-Cola Company seeks a
I : England states, and part of Texas.  gigtinciive bottle for its bottlers to
LE&.
: ]:::ph A_ Biedenham, cwner of You Be the viltorian
Bisdenharn Candy Eh:l:m = What are same other major
|
I Vicksburg, Misalssippl, s the first brands ol saoft drinks on
I ia botile Coca-Cola, the markel today? When
were they developed?
I | « Extend the timeline to the
| S — present. When, for ex-
| Coca-Cola is dispansed anly RIipdS, Wepe CATS. plastic
| bytha glass from drugstors bottles. and twist-ofl caps
| “fountains.” added to the industry?
January 31, 1893 MO S Yol (RK. 18
Caca-Cola Is registerad with the duy,l._”"“dh? NN

Uniad Staies Patent Cifica

O gy inclare nioresl o 1#S Thes B UELE ID L EejEerhies | W



Coca-Cola: The Indiana Connection

t

Competition among
drink companies grew in the
early part of the twentieth
century. The Coca-Cola
Company realized that it
needed a distinctive botile to
make it stand out and be
recognized—and pur-
chased—by consumers
around the country,

Boitles, however, had
iz be made by hundreds of
glass bottle makers through-
oul the United States. The
technology to make a stan-
dard boltle in many loca-
tions did nol become avail-
able until the fwention of
auiomalic bottle-making
machines.

In 1913, Harold Hirsch,
The Coca-Cola Company's
lawyer, wrote letters to
numeros botile manufac-
turers, asking them to
design, in the words of one
bottler, "a bottle which a
person will recognize even

when he feels il in the dark.”

The Root Glass Comi-
pany, located in Terre Haute,
Indiana, accepted the chal-
lenge. Founded in 1901 by
Chapman J. Root, the com-
pany supplied glass bottles
to the United States, as well
as Mexico, France, and
Ceniral and Seulh America.

Glass [actories, wilthoul
air conditioning into the
twentieth century, shul
down in Lthe hotl summer
maonihs. The Rool Company
wils no exception,

In the summer of 1913,
only Chapman Rool and his
advisory siall were al the
plant. They included
Chapman's son William,
Alexander Samuelson, plant
supervisor, T. Clyde
Edwards, audilor, Roy Hurt,
secretary, and Earl Dean,
machinisi.

Samuelson asked
Edwards to gel informaltion

T FeAFLs S i sl e | ¥ 5

The Joem Cesln. Loy

Samiekson (2] and Eoot in 8 rght-hard drive automobsle at
it the time the desting Tt Lot

janthE was desgeal

on the coca leaves and cola
seeds, two original main
ingredients of Coca-Cola.

The botlle actually was
designed Lo imitate the
ridges in the cocoa pod. A
sample was made from wood;
then an iron mold was made.
Several prototype bottles
were produced.

This prototype botile
bulged in the middle so
much that if could not pass
through the bottling machin-
ery. It was also too wide for
existing bottle cases. The
boltle was modified some-
whal, reducing its bulging
middle. It was made [rom a
pale. "German green” glass.

The new bottle was
tested in complete secrecy.
Alter testing, a few minor
changes were made. The
boitle was patented on
November 16, 1915,

In January 19186, the
annual convention of the
Atlanta territory Coca-Cola
Bottling Companies was held
in Atlanta, Georgia. Rool's
bottle was accepted as the
official bottle of The Coca-
Cola Company from among
approximately eleven designs.
Sources: Schaefler and
Bateman, “A Bottke . . .°; T,
Clyde Edwards and Chapman
Root, Jr., interview by Wilbur G,
Kuriz, Jr., and Franklin Garreil,
August 15, 1949, transcript,
Coca-Cola Company, Atlania,

Georgla: Tehudl, Soda Poppeny,
5.

& Coprgrapil rwiimna Haldinral Davees 195



The Inspiration for the Coca-Cola Bottle

In a letter, machinist Dean later
recounted,

“The auestion came up as to
what Coca-Cola was made of and
Mr. Eoot had his chauffeur, Eoy
Grimsly, take T.C. Edwards and me
to the Fairbarks Library to see
what we could find. It 20 happened
we found in a book of reference an
article and a very good ilustration
of a pod that grows on a larges
" g = - S

1 was very much mterested in
the shape of the pod. It had a very
short neck at the stem end and the
bady had four dif ferent diameter
and vertical ribs which | incorpo-
rated inmy first drawing to show
Mr. Eoot the next moming.

Souree: Earl B Dean, Clarendon
Hills, Minois, to Flordda Coca-Cola
Botling Company, Daytona Beach,
Florida, April 9, 1971, [pholocopy],
Coca-Cola Company, Atlanta,
Georgla.

The firse
design for the new

Coca-Cola botrie

Cocon tree branch
with frut

Ther Corg Caln Congeryg,

UNITED STATES PATENT OFFICE.

45,180.

Ta all whom if may c

#0x. & cithzen of the
ot Terre Haule, in the county of

nal, and eroamestal
Similar Ark

Epscilanilon far Danlign,
Appiinntian Sled Awgwst I8, 1918, Serial Mo 46136

ACEE
Te it kpown that T, Avrvisves Susoee-  show
abted ﬁmu‘fmm
-}

ATFFANDER EAMTELSON, OF TEREE HATUTE, INDIANA, ASSIGNOR TO ROGT GLASSE
COMFANT, OF TERRE HMATTE, TNOLLN A

DESIGH FOR & BOTTLE OR STMTTAR AWTICLT

Patented Nov, 16,1015,
Term af puinat J4 peas

Figare 1 s & tive view of a botile
n my hﬂ&.lh;bﬂm. plan
riev® ol the sme

I claim:

atats of Indiana, have iuvented & new,origi-  The conamastal design for a bottls or
ige for Bottlm or mendlnr articls, as showa.
Articles, of which the following s

p specification, referenes being had Lo the ALETANDER SAMUELSON.

mm drawings, ferming o part

Coplen of Shly patast may b shiadasd for Svs senls osch, by addsenlagp the = Commivdonsr wl Falents,
Waiklsgi=s, I, °.7

The first patent saued for the modesn Coca-{ola botthe

O Copymght I Finhscs T 197

The Coca-Colas Company

You be the Historian

There are many inventors in
Indiana. Locate an inveniar
In your communily or area
and interview him or her
about the process of Invent-
ing.

Try Inventing a product—as
individuals or in groups,
Document why and how you
did i

e iwtians Hdvir, Seplember 1995 7



Making Glass Bottles

Glass! I's everywhere, almost endless variety of
Stop reading for a moment objects.

and look around the room. Bottles have been made
How many ways do you see  [rom glass for centuries,
glass being used? Glass isa  Originally, they were all
rermmarkable invention, dating  hand-blown. It was not until
back Lo ancient Egyptian the late 1800s that auto-
times. Over the centuries, mated glass-blowing ma-
glassmaking was perfected chines were invented. These

into an art form, new machines increased
The hasic materials production and reduced the

needed to make glass are number of workers needed,

very simple: silica {sand), giving glass factory owners a

soda ash, and lime, Other greater profit,

ingredients can be added, In 1895, the Toledo

depending upon the type of  Glass Company was lormed.
glass being made, desired This company was respaon-
color, etc. A huge furnace sihle for some of the most
mells the mixture al approxi-  innovative automatic ma-

l,—'* mately 3000°F.and a sot,  chinery invented. Michael J.
)y_"! liquid mass, which looks like Owens, one of the founders
™ Elowing red tally, resulis, of Lhe Toledo Glass Com-
’ This liguid glass can then be  pany, invented a new ma-
shaped or molded into an chine that gathered the

First Automated Glass Jar Machine—
How Did It Work?

Workers dropped gobs of molten glass into
the two molds.

A~formed the body of the jar or bottle.
B—lormed the neck of the jar or boitle,
C—was placed over the molds and lforced alr

down into the molds, spreading the molien
glass Lo the sides of the molds.

Mold B was placed on top of Mold A. Pres-
sure was applied, and the contents of the
two miolds were formed together into a wide
mouth jar or baottle.

Source: Frederic A. Birmingham, The First
Century (Muncie: Ball Corporation, 1980], p. 84,

Fewderic A. Birmingfurm, The Firsd Costury [Mussss Bl Corponation, 1380), p. 59,

The espermrentation and derclopment of ths machee
was complstad in 1898, With ths machioe, 2 team of
four men could produce 3 B0 wide-mouth e or

= S .' ot ties each day

B e puiona rmeien Sepremie |V & Crqmyrgih incian blsinncal aeai 195



molien glass directly from
the lurnace, automatically
fillled the molds, blew the
flass with compressed air,
and finally dropped the
finished botile onto a con-
vevor bell. The revolulionary
machine which first ap-
peared in 1903 bears his
TLArTiE.

In 1207, the first suc-
cessiul semi-automatic
machines, known as Johnny
Bulls, could produce nar-
row-necked bottles. The
semi-automatic machines
still required a worker to
gather or collect the molten
glass from the furmace and
pour it into the molds.
Sources: Paterson, How Glass
s Made, 3-4: Scoville. Revol-

tion in Glassmaoking, 3. 14, 147-
58, 160, 179-80.

Working In A Glass Factory

William Prescotl, em-
ployed at the Rool Glass
Company at age lourteen,
became a proficient botile
blower. He was twenty-four
years of age when he was
chosen to make the original
gamples of the Coca-Cola
boitle.

He recalled how Root
allowed him and other blow-
ers to take a lew minutes

every hour (o go oulside and

escape the heat. When Root
sold his company In 1932,
the new owners stopped the
praciice,

The excessive heal took
a toll on Prescolt's health,
and years of constant pres-
sure on his ear drums, pro-
duced by blowing glass, de-
stroyed his hearing.

Source: Terre Haute Suncday
Tribune-Star, March 23, 1969,

You Be the Historian

= Has the glassmaking indus-
try affected your commurnity
or area? If so, how?

= Has the soft drink industry
affected your communily or
area? Il so, how?

& If there are people In your
area who have worked or are
working in elther industry,
interview them and preserve
their experiences in a local

Vigo Counly Hislorical Sacicty, Mariin Callocigon
T

newspaper slory and far in-
sttuthsmn.

= Interview siudents. adults
of warfous ages, and espe-
clally senlor citizens about
soda fountaln experiences
and the changes In sofi
drinks and how Lhey are
bottled over the past Ay
years, Preserve Lhose
memories.

hapenan Eaogrp (lett) kr
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Patents and Trademarks for Protection
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Femberton's 1887 patent regisierad a label with the titls
"CocaCala Syrup and Extrace” The label = reproduced
onpags 4

: Amfﬁsﬁr_@g

John Pemberion, the
inventor of Coca-Cola, and
Chapman Root, whose
employees invented the
Coca-Cola bottle, knew the
imporiance of protecting
their “inventions.” Both men
applied for and received
patents, which protected
their legal rights o owner-
ship al their products.

A patent is a grani of a
property right by the govern-
ment to the inventor. IL
prohibits others from using,
making, or selling the inven-
tion for a set period of time,

The Constitution of the
United States granted Con-
Eress power to enact patent
laws. In 1780, the first

patent law was enacted.
Current law is a general
revision, enacled in 1952,
and effective January 1,
18953, The Constitution
slates:
Congress shall have power
. + « to promote Lhe progress
of selence and useful arts, by
securing for Hmited times Lo
authors and inventors the
exchisive ﬁ.ghl to Uhelr
respective writings and
discoveries.

Trademarks are an-
other form of legal protec-
tion, A patent protecis a
product; a trademark pro-
tects a name, word, or mark
which is used to identify a
product.

O |
s R
/ i

In Aprd 1305, the Coca-Cola Compary filed an appication to
pegiter o8 trademark. The {endiar pradernant showe (o the { -
right was regstered October 31, 1905
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The Indiana State
Archives has a vast collec-
tion of trademarks belonging
to Indiana businesses.
Robert Horton, Electronic
Records Archivist, explains
further why trademarks are
imporiant:

Trademarks are what you
see In commercials and
advertisements: a name
["Coke®), or a slogan ("Drink
Coke!”™) or even a package
[Classlc Coke in iis “classic™
boiile], Companies Invest in
trademarks so thal people
will recognize their products;

++ - To protect thelr
Investmenis, companies by
to protect their trademarks
framm what is techndeally
known as “infringement;”
they don't want anyone else
using thelr property.

Sources: Roberl Horton, “Trade-
marks,” Archives Division,
Indiana Commission on Public
Records, 1995 U, S, Depart-
ment of Commerce, General
Infermation Concerning Pafenis
Washington, D.C.: Patent and
Trademark Office, 1994), 2-3.

Acrtisrs [iasion, Indiono Commisnen on Peidic Reconis

In Depenber 1973, the Home Bottiing Company of
Evamswille appied wo regster 05 tridemart— Cobe

Wy rsir-mmry swmeleis of 4Es weed sressl "Tripure
Pulis-Farssd drisk i S eorli.® Thls hss Sess wrfesgei
& EeEE 1E Wha fes-aimils Sarshs attsshsd, emiigs

L]

1
|
RS

| In Indigna, many tracdemarks for
heveriages wers registersd
Edwini €, Herniegd, Evarsvilie.
ambed in December 19% ta
regisier the [Fademart Shown 19
the left

‘Iﬂﬂmlhﬂiw‘h'\-ﬂ ‘H.ﬂ‘ll fha waris
"I'I-.l.p-| #ﬂ.ﬁ L:.-..- l'll':l.ﬂl Tiak, s Am vl
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Arcbavery Divsiory. fradiore
Cawrrrasnae or Pablic Revords

An lngdana trademark regRered
in EE py Willam M. Gates. One
af the m ary Hoaosier compeiitors
af CocaCala

You Be H';e Historian
= Deslgn a trademark for the

Clars of marchandiion ond H",w}"""“ af feody samprlavd 5 susk

product you invented (from
page 7). Why did you select
& Lhe design?

# Select a product or service
and have everyone in the
class deslgn a trademark.
Conduct & markel survey (o
test which trademark design
creales Lhe best consumer
reaction within your schoal,
A third type of legal protec-

,w,.ﬁ:,d:mﬁ%mwm&

...,,_E.,.M...n,_._____,.‘____;
b
‘jii‘ |
.E

B o & o

O gyl iralas Furmes Boesa 13955

Mﬁ@fww%”ﬂw '

tion 1= copyright. How does
it differ from patenis and
trademarks?

How many products can you
name that have logos, trade-
marks, or jingles that are
instantly recognizable?

M Fmfiree haiiven, epiemde 17 13



Behind the Scenes

This issue of The Indi-
ana Historian began with an
interest in the trademarks

“Bebiad the Speves” presents some pect of how the Burcan $talf produces sach
sxe o the magaiiee. The faois may e, for coample. the ressarch process, an

nispretation probiam, 2. 1T se esulies /@ o thak o fatntrs g domons Drite
that mesearch B 3 colliboration with ol (en Infpecfed twists and furms

Archives' collection con-
tained several trademarks for
Coca-Cola. The Bureau's

collection in the Secretary of  hislorical marker for the
State records in the Indiana Coca-Cola bottle came Lo
State Archives. Robert mind.

Horton, the Electronic
Records Archivist, demon-
sirated the rich collection
and the computer access to
it and provided an introduc-
tion to the topic of trade-
marks in Indiana law and
nationalhy,

Selecting the approach
proved more dilficult. The

Panfis

Imdinrs Ristorizal Baoisty
Wi ADA

140 H. Renats fa.
Iediarapslia [N SE204-F308

Jupe 36, 15588

Excinmsd ars She ime you rejusated. (U e Ghe seel
| pogld fisd pracsrning tha phywins] pleat of Terew Baule’s Rool
Gleap T

1 didn“t mamiion that Dedert Georsa (1BE-(08), & Tervs
Eniienn who knew Dogeme ¥, [ebe, tnld shout bis boyhood ek
sxperlensen is the Eorth Baltimess Olass Festssy thal was lsgeciant
bere the [lrat coupls decades of the Db cmtary. 1 you havs Liis
branscript at the Btats Likrary, yoo might wsct to resd pes, 18-31
that tell soout the gless bottls samafsctoring indestry of thal ess.

Fleanse ssnl the FTigs Cowmty Publicz Library. Specisl
Goallectlions Cept., & chech for $3.T1 to cover ite photocopyisg aml

FONLAEE S TRETESE yoii [or your [otersstiog amd wnige
irgiey!
{".l-l-"{.‘z fzf:ll"'""'-‘-'
Dwwid ¥, Lewin

gl Emmmarch Aemt,

Une important. element of ressarch s sefecton The naddna

s Eonan has space restrictions, and only 4 few of the mam
rescurces located canlbe psed The Sebres oral etory, for
gaagis, = 3 valuable resource that we colld fot wse

14 e rfirs Dt Ewar el ey 1925

After going through the

Coca-Cola marker file, it
became obvious thatl Indiana
and trademarks have played
important roles in Coca-
Cola's history, We decided to
combine the two topics into
one issue.

The first step was a call

o the Coca-Cola Company in

Allanta, Georgia. Philip
F. Mooney, manager of
the Archives Depart-
ment, immediately
offered reproductions of
documents and photo-
graphs that we needed,
He also answered the
many questions that we
faxed to him.
Mexi, a call was placed
to Marylee Hagen of the
Vigo County Historical
Society with a request
Tor any materials on the
Kool Glass Company.
Hagen explained that
she had lew Rool docu-
ments, bul was willing
o share whatever she
had. She obtained
permission (o reproduce
a Rool pholograph. We
promised Lo share wilth
her the materials we
recetved from the Coca-
Cola Company.

A visil to the Stale
MArchives and Horlon
produced a nice selec-

ton of trademark reproduc-
tions. Horton wrote a short
article on the history of
Indiana trademarks and their
importance to historical
research,

After this work with
primary sources—and addi-
tional secondary source
research—the stories of Coca-
Cola, the Root Glass Com-
pany. and the birth of the
Coca-Cola botile were satis-
factory. The glassmaking
process, however, was still
confusing. A call to the Ball
Corporation in Muncie pul us
in contact with Sarah
Wanthal, Edmund Ball's
secretary. Ball is the Chair-
man Emeritus of the Execu-
Live Commmitiee of the Ball
Corporation. In his nineties,
he remembers the early days
of glass making in his
lather's company.

A call to David Lewis,
apecial Collections' Research
Assistant at the Vigo County
Fublic Library, called our
attention to the valuable
Sanborn Map reproduced on
page 11. He also provided
other pertinent Information,

Indiana State Library
stall provided books, pam-
phiets, photographs, newspa-
per arlicles, and other infor-
mation on our lopic.

This Issue is the resuli
of the collected efforts of
many people who shared
their ime and experiise, We
wish Lo thank them for thelr
valuable contributions to The
Indicng Historion.
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Thes 1915 photograph, taken in Terre Haste, shows wagons knaded with Coce
Cola botties and barrels of synp ready tobe delversd o cusTomers



